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THE PERCEPTION OF GENDER IMAGE
THROUGH LINGUISTIC EXPRESSIONS

IN ENGLISH, LITHUANIAN AND UKRAINIAN
MEDIA TEXTS

Abstract

The popularity of gender role representation in media has increased over the past centuries. The
fact of this is that culture and in particular the media shape concepts of men’s and women’s roles.
Thus, the purpose is to study the linguistic features of languages to identify how women and men
are portrayed in English, Lithuanian, and Ukrainian media texts. The media use various linguistic
tools to represent gender roles to attract attention, change readers’ views, and challenge or reinforce
stereotypes about gender roles. This research analyses numerous linguistic techniques in order to
determine how gender roles are represented across different media sources. This purpose will be
achieved by completing the tasks: to explore the notion of gender roles and the issue of gender
stereotyping; to identify the linguistic features of media texts; to analyse the portrayals of gender
roles through the identified linguistic features in media texts across different languages.

KEY WORDS: gender roles, language, media, lexical and grammatical features.

Anotacija

Ly¢iy vaidmeny vaizdavimo ziniasklaidoje populiarumas per pastaruosius Simtmecius padidéjo.
Kultdira, o ypa¢ Ziniasklaida, formuoja vyry ir motery vaidmeny savokas. Sio tyrimo tikslas — tirti
kalbines ypatybes, siekiant nustatyti, kaip moterys ir vyrai vaizduojami angly, lietuviy ir ukrainieciy
Yiniasklaidos tekstuose. Ziniasklaida vartoja jvairias kalbines priemones, siekdama pavaizduoti ly¢iy
vaidmenis, pritraukti démesj, pakeisti skaitytojy nuomone, paneigti arba sustiprinti stereotipus
apie ly¢iy vaidmenis. Siekiant tai nustatyti, tyrime analizuojami jvairis kalbiniai metodai. Sis
tikslas bus pasiektas atliekant Sias uzduotis: iSnagrinéti ly¢iy vaidmeny savoka ir ly¢iy stereotipy
problema; nustatyti ziniasklaidos teksty kalbines ypatybes; analizuoti ly¢iy vaidmeny vaizdavima,
remiantis nustatytomis kalbinémis ypatybémis, ziniasklaidos tekstuose skirtingomis kalbomis.
PAGRINDINIAI ZODZIAL: ly¢iy vaidmenys, kalba, medijos, leksiniai ir gramatiniai ypatumai.

DOTI: http://dx.doi.org/10.15181/rh.v32i0.2696

Words serve as tools of thought, upholding existing conditions or fostering
new ways of thinking. Crystal explains that words are employed in various man-
ners, including technical and figurative uses, and their meanings can extend in
various directions (Crystal, 2005, p. 1). Transitioning from the individual power
of words to the broader concept of language, we see an even more expansive
influence. As stated by Lakoff the use of language captures both our attitudes
and the specific meanings of words (Lakoff, 1973, p. 45). Lucy writes the way
languages depict reality can significantly influence how we think and understand
the world (Lucy, 2005, p. 299). While all humans have the innate ability to
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use language, the specific languages they speak differ significantly in structure,
meaning individuals use distinct languages with unique characteristics rather
than a generic “language-in-general” (Lucy, 2005, p. 299). Hence, Sirbu points
out that language is a tool that conveys traditions and values associated with
group identity (Sirbu, 2015, p. 405). As stated by Coates, recently sociolinguists
have turned their attention to gender, which is linked to changes in the posi-
tion of women in contemporary society (Coates, 2013, p. 4). Based on USAID
the expectations and roles for men and women in society, including how they
interact with each other, are shaped by social norms and cultural values (gen-
der) rather than by biological (sex) differences (USAID, 2007, p. 1). Moreover,
according to Wood, an important aspect is that one of the most influential tools
in society regarding the perception of gender roles is the media (Wood, 1994,
p- 31). Nowadays, social networks play a significant role in the life of a modern,
progressive and highly consuming society. Gauntlett argues that media shapes
the perceptions of how to live, look, behave, and interact with others, even when
we consume this content with a sense of irony, it inevitably influences people
in some way (Gauntlett, 2008, p. 3). Furthermore, the influence of media is
manifested in the ability of the audience to interpret media texts and determine
their popularity (Gauntlett, 2008, p. 27). Consequently, Wood elucidates that
both women and men can be represented in stereotypical ways, where the role
of women as primary caregivers and men as breadwinners (Wood, 1994, p. 35).
EIGE defines stereotypes as generalised beliefs about people within a society
(EIGE, 2019, p. 19). Therefore, Anigbogu defines that the language of the media
has a significant impact on how women and men are perceived since linguistic
tools encourage critical thinking, reveal different perspectives of possibilities and
display different shades of views and judgments (Anigbogu, 2015, p. 25). What
is more, the detection of cultural stereotypes can be supplied through the struc-
ture of language. Coates argues that the structure of the language is divided into
lexical and grammatical (Coates, 2013, p. 10). Van Valin and LaPolla explain that
grammatical structure focuses on syntax (the arrangement of words in sentences)
and semantics, which interprets meanings from these arrangements (Van Valin
& LaPolla, 1997, p. 1). It can specifically examine how these elements reflect or
influence societal norms, including gender roles, showing how language mirrors,
changes or perpetuates societal views on gender.

The purpose of the article is to study the linguistic features in order to iden-
tify how women and men are portrayed in English, Lithuanian and Ukrainian
media texts. This purpose will be achieved by completing the following tasks:
to explore the notion of gender roles and the issue of gender stereotyping; to
identify the linguistic features of media texts; and to analyse the portrayals of
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gender roles through the identified linguistic features in media texts across dif-
ferent languages.

The object of the research is the use of language in media texts as a tool
for constructing and reflecting images of gender roles. Consequently, the use
of public online media containing gendered descriptions will be one of the re-
sources used during the research. The methodology of the research - the ex-
amples are analysed from linguistic expressions, namely lexical and grammatical
features. The article analyses selected examples from media texts regarding the
representation of gender roles with a detailed explanation of each linguistic in-
strument, its intentions and its impact on the reader.

The motivation of the research is that at the turn of the twenty-first cen-
tury, computerisation and digitalisation transformed traditional media into new
media, greatly expanded public access to information, and profoundly influenced
societal perceptions and gender role portrayals, highlighting the crucial role of
language in shaping these narratives. Language is a journalist’s most vital tool,
and exceptional journalists stand out by using language creatively and stylishly.
Therefore, mass media communicates messages and symbols widely, serving to
entertain, inform, and instil societal values, beliefs, and behaviours. Thus, the
media use various linguistic tools to enhance the perception of gender images
such as adjectives, adverbs, nouns, metaphors, idioms, rhetorical devices, verbs
and verb phrases. The theoretical background for the research primarily revolved
around the notion of gender roles and their constructors, namely language and
media. The discourse of gender roles and the sociolinguistic lens on roles and
identities. Overall, the portrayal of gender roles in the media is a multifaceted
phenomenon, since the language of the media can shape and create certain im-
ages of both men and women, so research in this area is important and valuable.

The materials of the research - The study is based on the analysis of the
representation of gender roles published in media through linguistic expressions
across different online sources. For this purpose, media texts will be used as data
sources. For the analysis of English data, the following sources were used: The
Conversation and Forbes; for the analysis of Lithuanian data - Delfi, and LRT.
It.; and for the analysis of Ukrainian data - Exonomiuna ITpasma, YII. Xurrs,
3MICT, and TCH.

Linguistic Peculiarities in the Portrayal of Gender Roles. Steadiness
in Leadership - Historically, the woman’s role is to be a hearth keeper, and the
man’s role is to be a breadwinner, consequently, it is purported that women pos-
sess a gentle disposition due to their responsibilities. Wood argues for the stereo-
type, which has existed for a long time that most women are depicted as attrac-
tive, slender, passive, and mainly focused on relationships and household chores

240
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(Wood, 1994, p. 32). Meanwhile, men are portrayed as authoritative, driven,
engaging in significant business transactions, and thrilling exploits (Wood, 1994,
pp. 31-32). Due to past norms, women today face many difficulties in achieving
their goals. This idea is expressed through different linguistic elements:

Idioms “<...> women leaders are taking big steps to show that we’re here and
we mean business” (Lardi, 2022, Forbes), represent the significant efforts of wom-
en to achieve significant change. It points to the proactive and quite serious steps
that women have taken in not only occupying positions but also showing that
they are determined and able to make meaningful and substantive change. The
metaphor “<...> to grow fins and teeth to be a leader <...>” (Lardi, 2022, Forbes),
suggests that for women to assume leadership positions, they must develop quali-
ties that are often not traditionally associated with femininity such as agility,
manoeuvrability (“fins”), and assertiveness or toughness (“teeth”). One more
example of the use of the metaphor is: “<...> when we can show our vulnerabil-
ity and empathy and not have fo suit up in armor to lead” (Lardi, 2022, Forbes).
These approaches highlight the complexity and tactical nature of professional
development, where women'’s success depends not only on their actual skills and
achievements but also requires the ability to adapt their visible personality to
match the implicit criteria valued by those in power.

Lithuanian media expand this discourse by providing stereotypes and expec-
tations regarding their work experiences and the gender-sensitive workplace:

The use of the adverbial modifier contains an implicit criticism of the inequal-
ities that exist in the professional environment “<...> kad norint buti pastebétai
tenka stengtis dvigubai, nei toje palioje pozicijoje tekty vyrui”' (Stasiniené,
2023, LRT.It.). In this case, “dvigubai” functions as an adverbial modifier
by providing a quantitative measure of the effort required and setting up
a direct comparison, which emphasises the point being made about gen-
der disparities in effort and recognition. The use of the metaphor “<...>
moterys tiesiog atsiduria uz verslo pasaulyje sukurto ,,burbulo® riby <...>"?
(Sirvinskiené, 2022, Delfi). That way author highlights a significant barrier
in women’s representation and advancement; this phenomenon effectively
marginalizes women, depriving them of crucial opportunities, knowledge,
contacts, and ultimately, funding necessary for professional growth and
leadership roles. Moreover, the use of the metaphor “Taip pat veika vadina-
masis tunelio sindromas <...>"* (Karalitnaite, 2021, Delfi), encapsulates the
! “<..> that in order to be noticed, one has to try twice as hard as a man would in the same

position.”
“<...> women simply find themselves outside the boundaries of the “bubble” created in the

)

business world <...>.”
“The so-called tunnel syndrome also operates <...>.”
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constrained opportunities for women, suggesting an almost predetermined
path for men towards leadership, while women face a ‘tunnel’ with limited
exits to leadership roles. What is more, women are shown to be empath-
ic, which is most often confused with a weak character. This is revealed
by the adjectives “<...> o islavinta empatija, riupestingumas, draugiSkumas
darbo vietoje gali buti painiojami su silpnumu, mink$tu charakteriu <...>"*
(Stasiniené, 2023, LRT.It.) However, this commendation shifts into a nega-
tive implication. This contrast reveals how societal biases can misinterpret
or undervalue these feminine-coded traits, erroneously associating them
with a lack of leadership capability or strength.

Ukrainian media also pay a lot of attention to the difficulties that wom-
en’s roles have faced and continue to face in occupying senior positions:

The use of the metaphor “XXwurra — ne 6ir i3 mepemkomamu’

provides
the image of race to portray women’s lives as a journey of constant effort
and the need to overcome various difficulties (Cpitmana ITaBenernpka, 2022,
Exonomiuna [Tpasna). This choice effectively emphasises that women’s lives
involve endurance, resilience, and the ability to persevere despite adver-
sity. Moreover, due to the strong influence of social standards, women did
not consider themselves as leaders. This idea is reflected through the rhe-
torical question “YUu mymana, mo >xiHka Moria 6 BHOpATUCS 3 I[I€I0 I1OCA0I0
kpame? Hi”® (Csirnana IlaBenenska, 2022, Exonomiuna [Ipasma). It implies
that it is posed not to elicit an actual response but to make a point - sug-
gesting scepticism or disbelief in a woman’s ability to perform better in a
specific role. The immediate negative response “Hi,” reinforces the rhetori-
cal intent by providing a predetermined negative conclusion, emphasising
a societal bias against the idea of women excelling in certain professional
capacities. This is a figure of speech that helps to effectively bring out deep-
seated gender stereotypes because it frames the language of the question in
a way that commemorates the challenge of getting past predefined ideas of
gender roles at work. The pervasive influence of societal perceptions and
biases in creating obstacles for women’s career progression is encapsulated
through the idiom, “CrepeoTunu cTBOpPIOIOTH TaK 3BaHY ~CKIISHY CTEIIO”
nuis kinok B ynpasmiaai”’ (Csitnana Kynenko, 2019, Exonomiuna [Ipasza).
It identifies barriers that usually hold women back from advancing into
their careers and achieving the senior levels, thus allowing people to con-
* “<..> and well-developed empathy, caring, friendliness in the workplace can be mistaken for
weakness, a soft character <...>.”

“Life is a race with obstacles.”

® “Did I think a woman could handle this position better? No.”

7 “Stereotypes create the so-called ‘glass ceiling’ for women in management.”
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centrate on society’s perceptions and prejudices that tend to underline all
this. The portrayal of women in professional environments subjects them to
unfair critiques of being overly emotional as expressed by epithets, carrying
negative connotations “<...> XiHKH 9acTO BBa)KalOThCA ippallioHATbHUMU,
eMOI[IHUMMY, TAKUMH, [0 Oi/bIIe MOKIIAMAIOTHCS Ha IHTYIIiI0, HiX Ha aHami3
<...>”% (Csirnana Kymenko, 2019, Exonomiuna Ilpasma). It modifies the
noun “xinku” and it manifests the stereotype that women are guided more
by emotions, a notion that unjustly questions their leadership capabilities.

The depiction of men in leadership is becoming less visible and seems to
be outcompeted by the enshrinement of the issues and victories of women
in rising through the ranks of organisational leadership. Nevertheless, the
portrayal of men in media highlights that they were always endowed with
the traits historically deemed crucial for successful entrepreneurship, which
ensured their dominance in top-level jobs:

The emphasis on the adverbial modifier “<...> masculine leadership is typically
more assertive <...>” (Grossman, 2023, Forbes). It modifies the adjective phrase
“more assertive” and the broader predicate concerning “masculine leadership.”
It implies a common occurrence, indicating that the assertiveness attributed to
masculine leadership is seen as a usual trait. The epithet “<...> the traditional
paradigm of leadership, which traces its roots to a time when men dominated
the corporate world” (Grossman, 2023, Forbes), describes the noun “paradigm,”
and it portrays men as natural leaders throughout history and indicates that it is
not a new concept. This choice semantically conveys the notion that the conven-
tional understanding or model of leadership is grounded in historical practices or
beliefs from a period when men were predominantly in control of the corporate
sector. In addition, men are also presented as influential individuals through the
epithet “male leaders are in a powerful position to affect change” (King, 2024,
Forbes). This epithet describes the noun “position,” indicating a high degree of
influence or effectiveness, implying that men have an ethical and social duty to
use their influential position not only for personal or organisational gain but also
for the wider good of society, including addressing social injustice and contribut-
ing to the common good. Furthermore, the representation of men is influenced
by a complex interplay of societal expectations and individual agency. This idea
is displayed through the epithet “men, on the other hand, may internalise the
masculine “agentic” stereotype <...>” (Netchaeva, 2022, The Conversation). It
describes a stereotype and imbues it with a metaphorical quality. Describing a
stereotype as “agentic” metaphorically attributes humanlike qualities of inde-

8 “<..> are often considered irrational, emotional, those who rely more on intuition than on

analysis <...>.”
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pendence and assertiveness to the stereotype itself. Indeed, a stereotype of an
abstract character may have the trait of action or initiative. Thus, it suggests that
social norms of masculinity and ‘agentic’ characteristics influence men’s identity
and behaviour in many ways, but it also recognises that men’s experiences and
responses to such stereotypes are varied and variable.

The media in Lithuania also emphasises that there are still many stereotypes
in society regarding leadership positions and that the men’s role is the main and
leading one:

The metaphor “nors gyvename interneto amziuje, uzuosti pirmykscio lauzo
damus tenka iki Siol”® (Gutauskaité-Bubneliené, 2022, LRT.lt). The metaphor
here contrasts the advanced, digital-focused and modern life and the persistent
relevance of a more stereotypical lens. It emphasises the idea that no matter how
much society progresses, there are aspects of gender roles and experiences that
remain. Continuing the idea that most of the leaders are men, the Lithuanian
author uses a rhetorical question “ir ar Lietuvoje dar galus stereotipas, kad vyrai —
geresni lyderiai?”'° (Karalitinaite, 2021, Delfi). It is meant to provoke thought and
discussion on the effectiveness of policy interventions in gender equality issues
in leadership positions and to challenge the enduring stereotype of male supe-
riority in leadership roles within Lithuania and possibly beyond. Additionally,
the epithet “geresni” indicates that senior positions are more male-dominated.
Another example that the senior position is more occupied by men is expressed
through the predictive question “Ar vyrai vadovai taps retenybe?”!'' (Gutauskaité-
Bubneliené¢, 2022, LRT.It) It indicates that the sentence is a question, suggesting
inquiry about the future trend regarding male leadership, highlighting that now
leadership positions are still more in men’s hands. Moreover, in leadership, men
have the opportunity to move up the career ladder faster than women do. This
is presented through the adverb “<...> kai jau ir zemesnése pozicijose dazniau
vadovais yra skiriami vyrai, o tuomet nattraliai — jiems kilti yra lengviau <...>"*?
(Karalitnaité, 2021, Delfi). This highlights the comparative ease with which men
can advance to leadership positions with fewer obstacles, thereby highlighting an
aspect of gender inequality in professional advancement.

Ukrainian media authors provide additional facts about men’s role in leader-
ship by showing that men have more privileges:

“Even though we live in the age of the internet, there still is a smell of the smoke of the primor-

dial bonfire.”

“And will the stereotype that men are the best leaders disappear in Lithuania?”

“Will male managers become a rarity?”

* “<..> when men are more often appointed as managers in lower positions, it is naturally easier
for them to rise <...>.”

263



254

Sandra Degtiar, Vladyslava Bezushko, Tatiana Ostakhova
The Perception of Gender Image through Linguistic Expressions
in English, Lithuanian and Ukrainian Media Texts

Men’s role is one where wages are higher is reflected through the adver-
bial modifier “<...> piBensp 3apobiTHOI IIaTH >KiHOK 3HAYHO HVDIKYUHN, HIX Yy
gonosikis <...>”" (Mapxkoscoka (Byneiiko), 2022, YII. JKurrs) that modifies
the adjective “mrxunit”. This use underlines the nature of the disparity, rein-
forcing the perception that men are valued highly within the professional do-
main. Additionally, the use of the adjective “<...> sxmo T06i He momEaCTUIO
HApOUTHUCS YOTOBIKOM <...> sIKi MaKCHManpHO HabmmkaruMyTs Tebe 1o 0Opasy
“imeanpuoro” kepisamka”'* (ITasenmerpka, 2022, Exonomiuna I[Tpagma). This use
highlights ingrained social notions of the “ideal leader”, which requires certain
qualities men are likelier to possess. The focus on this particular adjective tends
to perpetuate traditional expectations of leadership in terms of gender, which
may contribute to limiting different forms of leadership and individuals who may
not meet these expectations.

Nowadays there is women’s progress in senior positions, but stereotypes fre-
quently act as a significant obstacle to the progression of women into leadership
roles. Although challenges persist in women’s ascension to leadership positions,
there is progress in the increased representation of women in such roles, coupled
with their positive impact on organisational dynamics.

The active role of women in leadership is vividly depicted through their
ability to lead and inspire with profound knowledge and quiet confidence. It is
expressed through participles used as verbs “<...> leading and inspiring others
with deep knowledge, experience, and a quiet confidence <...>” (Lardi, 2022,
Forbes). These are present participles used as verbs here, functioning to describe
the continuous actions of the women and highlighting the active women’s role,
which makes a huge contribution to the development and positive influence.
The idea conveyed is that the acknowledgement and empowerment of a woman’s
inherent leadership qualities catalyse a significant transformation, rendering an
indomitable force within the sphere of influence. The adverb “when a female
leader unleashes her value, she is unstoppable <...>” (Panel, 2021, Forbes).
These constructions effectively convey the transformation from potentiality to
realised power and impact, highlighting the profound impact of women’s leader-
ship and the recognition and use of its inherent value. Additionally, it can be
analysed grammatically where “when a female leader unleashes her value” is the
adverbial clause that modifies the main clause “she is unstoppable”, describing
them as being powerful and incapable of being hindered. Moreover, the use of
the verb, “<...> companies with more women on their boards outperform those

13 “<...> women’s wages are significantly lower than men’s <...>.”

M “< > if you were unlucky enough to be born a man <...> that will bring you as close as possi-

ble to the image of an ‘ideal’ leader <...>.”
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without <...>” (Amar, 2023, Forbes). This underlines the positive impact of
women in leadership on organisational achievement, suggesting that inclusiv-
ity at the executive level is not just a matter of equity but also correlates with
enhanced performance outcomes. Previously, there was noticeable negativity in
women’s emotions and behaviour, but some companies, according to other me-
dia creators, believe that women’s emotions can bring good results. This idea is
displayed in “Soft skills and emotional intelligence may be a competitive advan-
tage for women <...>” (Amar, 2023, Forbes). It employs a modal verb “may” to
indicate possibility or potentiality, suggesting that soft skills and emotional intel-
ligence could serve as beneficial assets in the competitive landscape for women.
The use of the compound verbal phrase acknowledge the changing dynamics
of what is valued in leadership and professional competencies is “I admire and
value emotional strength in women leaders” (Lardi, 2022, Forbes). This phrase
combines two actions, emphasizing respect and appreciation for the feminine
qualities mentioned.

Lithuanian media note the presence of women in leadership positions, as well
as the advantages of their role as leaders.

Media in Lithuania also indicates better progress of companies if leadership
positions are occupied not only by men but also by women, as indicated in “Or-
ganizacijos, kurios turi daugiau motery vadovaujanciuose lygmenyse, pasizymi
geresniais rezultatais <...>”'" (Karalitnaité, 2021, Delfi). To reflect this idea
used the instrumental predicate “geresniais rezultatais” to describe the women’s
outcomes or results; “geresniais” is the instrumental plural form of “geresnis,”
modifying “rezultatais,” the instrumental plural form of “rezultatas,” indicating
many quality outcomes by women. Furthermore, women’s role as a leader in
various fields is increasingly being noticed “<...> konferencijoje oficialiai buvo
pristatyta naujoji pirmenybiy vadové”'® (LRT.It., 2021). Here “buvo pristatyta”
is a passive voice verb phrase, indicating that the action was done to the subject
rather than by the subject, “pirmenybiy vadové” is a compound noun phrase,
where “pirmenybiy” is a genitive plural noun, and “vadové” is a nominative
singular noun. Furthermore, the Lithuanian language has another grammar, and
-¢.” This not

only points to an increase in women’s leadership but also illustrates how lan-

153

in this case to specify that the leader is a woman, the ending is

guage structures can reflect and reinforce gender identities within professional
contexts. In addition, women are presented as workaholics with the usage of the

5 “Qrganisations with more women at senior levels have better results <...>.”
16 “<.> The new head of the championships was officially introduced at the conference”
Passive voice verb phrase “was introduced”; compound noun “head of the championships”.
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complex noun phrase “darbas man yra gyvenimo bidas”" (Sirvinskiené, 2022,
Delfi). This complex noun phrase is composed of the head noun “budas” and
the modifier “gyvenimo,” which is a genitive noun modifying the head noun.
It provides information about the subject (darbas) through the link verb “yra”
in the nominative case because it refers back to the subject, elaborating on what
“darbas” represents to the speaker. The choice of structure and elements empha-
sizes the significance and value the woman place at work.

Ukrainian media also note the increased visibility of women in leadership
positions, their success and significance.

The use of the verbal phrase “Bce 6inbie ykpaiHok peanisyroTscs y cepax,
AKi paHirre TpaguIiiHo BBaXkamu “wosnoiuumu’ <...>"'® (Exonomiuna ITparsa,
2024), where “peamisyrorscs’” is the verb, and “y cdepax” specifies the areas or
fields in which this realisation or achievement is taking place. This linguistic
choice not only reports on this societal change but also emphasises the active
role of women in their own professional development and the broader move-
ment toward equality in the workplace. In circumstances where cultural tradition
normally regulates the behaviour and gender roles within society, open women'’s
identification becomes a proclamation of resistance to the superimposed norms.
Therefore, the self-confidence of women is not only a trait but a transformative
force that changes the stereotypes. This is vividly encapsulated in the statement
by the verb phrase, which has a positive connotation “f nikonu He mpuxoByBaa,
mo g xinka”' (ITaBenenpka, 2022, Exonomiuna [Ipasma). This form of expres-
sion, especially the double negation with “mikonu me” (never not), is potent in
Ukrainian and is often used to make definitive statements about personal princi-
ples or actions. This underlines a woman’s self-confidence and determination to
work and achieve her place and rights, regardless of societal norms and principles
of the male-dominated sphere. For specifics, the Ukrainian media provides clear
examples of women leaders. One example is a woman who manages an entire
department, where her female and male colleagues value her as a specialist. It is
mirrored through the conjunction used here to mean introducing the descrip-
tion of how she is characterised “<...> 11 xapakTepu3yIOTD fK IIileCHPIMOBAHY,
eHepriiiHy ¥ My/IbTH33/IAYHy WIEHKHUHIO KoMaHu <...>"?* (Exonomiuna IIpasa,
2024). It displays the evolving societal attitudes towards women’s roles in lead-
ership, emphasising that women’s contributions are being acknowledged and
celebrated for their intrinsic value and effectiveness.

“Work is a way of life for me.”
“More and more Ukrainian women are realising themselves in areas that were previously tradi-
tionally considered ‘male’ <...>.”

“I have never hidden the fact that I am a woman.”
“<...> she is described as a motivated, energetic and multi-tasking team member <...>.”
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Overall, English, Lithuanian, and Ukrainian media reveal a common narra-
tive thread highlighting the evolving representation of women’s roles in senior
positions; it also reveals certain cultural nuances in how these themes are articu-
lated. In all three languages, there is widespread attention to the challenges wom-
en face in the shift towards recognition of their leadership abilities. Nevertheless,
the depiction of men in leadership is unshakable because social norms that date
back to the early times are very well ensconced. What is more, since men tend
to occupy leadership positions and the media do not pay much attention to their
roles, fewer examples are used for the analysis.

Achieving Work-Life Balance

Regarding work-life balance, gender stereotypes are among the most common
in this context. Nayak and Pandey provide insight that work-life balance refers
to a harmonious state where the responsibilities of one’s job and personal life are
equally balanced (Nayak & Pandey, 2015, p. 182). Today mothers are portrayed
as highly capable and multifaceted individuals whose inclusion in the workforce
brings significant benefits, as evidenced by their ability to juggle multiple roles
(Sevy, 2023, Forbes).

The ability to multitask as a characteristic of a woman is expressed through
the conjunction “<...> neuroscientist and mother, Elizabeth Amory Meyer
<...>,” which links two nouns, indicating that Elizabeth holds both roles simul-
taneously and she feels a sense of belonging to multiple identities. The present
tense verb “Working with moms globally, I’'ve seen so many advantages (much
of it backed by research) that they bring to a company <...>,” describes what
these moms do with the advantages. Thus, the media author contributes to a full
understanding of the ongoing benefits that working with mothers globally of-
fers to companies, as observed and supported by research. Moreover, women are
represented as individuals who have many benefits. It is reflected through the use
of the prepositional phrase “<...> including but not limited to diverse perspectives,
loyalty, empathy, mentorship, leadership, problem-solving, adaptability and the
promotion of work-life balance”, provides a list. It highlights that working moth-
ers are multifaceted individuals with a wide range of positive qualities which are
crucial to personal and organisational growth. Thus, women’s role as mothers
is portrayed as valuable within work through the correlative conjunction “<...>
incorporating more mothers into your team helps both businesses and society
thrive.” It is used here to highlight that the two elements following it are equally
affected, emphasising that adding more mothers to teams is beneficial not just in-
ternally (to businesses) but also externally (to society). This sentence effectively
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advocates for the inclusion of mothers in the workforce by highlighting the broad
advantages such inclusion can bring.

A Lithuanian media author gives an example of a woman who successfully
copes with the role of a mother and a successful businesswoman, and with this
example motivates other women to achieve harmony (Delfi, 2022).

A woman manages to maintain a balance between career and motherhood, as
shown by the positive connotation “<...> gyvena tobulg gyvenimg - gausi Seima,

sékmingas verslas ir populiarumas socialiniuose tinkluose”?!

, where “gyvena” is
the main verb, and “tobula gyvenima” is the object that completes the meaning
of the verb. This encompasses both the action and what the action is impacting
descriptively and cohesively, neatly capturing the complete idea conveyed by
the verb and its associated elements. It describes that this woman lives a perfect
life. The dash leads to a list that enumerates the specific aspects that make life
perfect: a family, a successful business, and popularity on social networks. The
use of the subject modifier “Ketfuriy vaiky mama Rasa Stasioniené stebina ne tik
iSvaizda: ilsétis nuo mamos pareigy ir darby — ne man”* functions as a noun
phrase that modifies or identifies the subject in a sentence. This construction
combines multiple elements (a numeral and a noun in a genitive construction)
to modify the main noun “mama.” It describes the woman as a multifaceted
woman whose identity and worth are tied not only to how she looks but more
significantly to her dynamic role in managing her responsibilities and her active
engagement in life’s duties. This portrayal challenges traditional stereotypes and
emphasises a modern view of women as capable of handling multiple demand-
ing roles effectively and impressively. The use of the infinitive verb “<...> kai
labai nori, galima spéti viska: biti gera mama, sékminga verslininke ir tuo paciu

9923

nepamirsti saves”*, acts as the linking verb for the descriptive list of woman’s

achievements. It portrays a woman as a highly capable individual who can bal-
ance multiple significant life roles. The modal verb “<...> o jei jau labai reikia
pabtti su savimi ar pailséti nuo mamos pareigy, tai galiu padaryti kol vaikai yra
mokykloje <...>"** shows the ability that a woman knows how to maintain bal-
ance; she manages to be productive and remains happy.

2> lives a perfect life - a large family, a successful business and popularity on social networ-
ks.”

“Rasa Stasioniené, a mother of four, is surprising in more ways than just her looks: taking a
break from her duties and chores is not for me.”

“<...> when you really want to, you can do everything: be a good mother, a successful entre-
preneur, and at the same time not forget yourself.”

“<...> and if I really need to be with myself or take a break from being a mother, I can do that
while the children are at school <...>.”
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Ukrainian media also pay attention to women who can find harmony between
being mothers and being successful workers.

The verb phrase “<...> BOHa BcTHrac IO€ZHYBAaTH POOOTY, MATEPUHCTBO
<..>"% (Arompuuk, 2021, 3MICT). In this case, “Bcturac” is the finite verb
showing ongoing action and state, and “noexnnysarn” is the infinitive that de-
scribes the specific nature of the action within that state. These verbs convey
a sense of active, constant effort and achievement and are central to the mes-
sage of effective work-life balance. This illustrates a dynamic yet balanced life-
style in which a woman not only manages to fulfil her responsibilities but also
does so in a way that integrates important life roles smoothly and continuously.
Women also are represented as hardworking, goal-oriented, and proactive as
shown by the verbal phrase “6amancyBatu Mi>x pob0TO0 Ta OCOOUCTIM KUTTIM -
Tsokkuin Tpyn 2® (Marga, 2024, 3MICT) acting as the subject of the sentence,
and “rsexkkuii Tpyn” is a predicate describing this subject. The choice indi-
cates that the task of combining the two duties remains an arduous task, but
women are trying to achieve it. Moreover, the use of the infinitive form of the
verb “BropaTucek 3 muMm il JOTIOMOT/IM HABUYKYU Taiim-MeHepKMmenty >, which
indicates the achieved result (Marma, 2024, 3MICT). This highlights the desired
result achieved in balance thanks to the mother’s persistence and ambition, but
also the difficult path that was along the way to this achievement.

Consequently, as more and more women entered the world of work, difficul-
ties arose in the harmony between work and family, each pulling on the other.
Bianchi adds that even though women are doing less housework nowadays and
men are contributing more than before, women continue to undertake double
the amount of housework compared to men (Bianchi, 2006, p. 19-20).

It is noticeable that society accepts their role in career development, but also
expects women to provide the same quality care and manage children and the
home as if they were not working. It is expressed through the adverb “<...>
managing their homes, spouses and kids simultaneously” (Kolade, 2022, Forbes).
This author’s choice highlights the multitasking demands on women, encap-
sulating the challenge of juggling multiple roles and constructs the idea that
women put too much pressure on themselves and it should not be so. To show
that the women’s role involves juggling many tasks at the same time, which leads
to an imbalance in life, the media begins to compare women and men to increase
the visibility of women’s valuable contributions and at the same time the com-
plexity that exists. It is shown through modality “<...> working moms, more

25 ¢

<...> she manages to combine work and motherhood <...>.”
% “balancing work and personal life is hard work.”

27 s

<...> time management skills helped her cope with this.”
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likely than dads assume more responsibilities at home” (Kolade, 2022, Forbes).
This choice compares working mothers to fathers who take on more responsi-
bilities at home, indicating that this trend is more pronounced among mothers
than among fathers. Furthermore, the role of women in work is also subject to
the risk of being “punished” for maternal responsibilities, as presented in “<...>
another result of the motherhood penalty is a widening of the age gap,” through
collocation which consists of adjective and noun (Gassam Asare, 2020, Forbes).
These nouns are combined to form a new term with a specific meaning that com-
municates a complex concept succinctly by linking two ideas - being a mother
and facing penalties. It reflects discrimination against working mothers, implying
that motherhood moves toward professional costs.

Additionally, Lithuanian media draws attention to the fact that women face
challenges in both professional and domestic spheres due to societal expectations
and norms.

This is represented through the rhetorical question “darbo ir Seimos vaidmeny
konfliktas Lietuvoje — didziausi isSukiai tik moterims?”*® (Stelmokiene, 2023,
LRT.It). It is used to increase the emotional intensity of a discourse, connect-
ing more deeply with the audience’s feelings and attitudes. The use of rhetorical
questions is intended to suggest that these issues fall unfairly or disproportion-
ately on women, rather than directly asking whether this is the case, implying
that the answer is obvious. What is more, the portrayal often oscillates between
progressive inclusivity and entrenched stereotypes that paint them as less quali-
fied or inherently less capable in certain domains. It is presented through a
quote by the idiom “<...> ne visada pavyksta isvengti vadinamojo “mansplain-
ing” epizody, kai vyrai stengiasi iSaiskinti dalykus, kuriuose moteris ir taip nardo
it zuvis vandenyje”* (LRT.lt, 2023). It emphasises women’s competence, making
men’s attempts to explain seem condescending and unnecessary. It also subtly
criticises the notion that women may lack knowledge or need unsolicited ad-
vice, which is the essence of what ‘mansplaining’ often implies. Consequently,
the author pays attention to the fact that women may experience higher levels
of fatigue after work, due to additional responsibilities or different work condi-
tions. This idea is reflected through the comparative adjective “dazniausiai prob-
lemos kyla dél po darbo jauCiamo nuovargio ir jy pasireiskimas daznesnis butent
motery grupéje”®® and by the adverb “butent” (Stelmokiené, 2023, LRT.It). It
provides that these issues are not only common but also particularly prevalent in

2 “Conlflict between work and family roles in Lithuania - the biggest challenges for women only?”

¥ “<..> it is not always possible to avoid episodes of ‘mansplaining’, where men try to clarify
things in which the woman is already diving like a fish in water.”
30 “The problems are mostly due to post-work fatigue and are more common in the female group”

Adverb “common”.
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the group of women, suggesting a gender-related pattern in the manifestation of
work-related fatigue.

The Ukrainian media enriches this analysis by highlighting that there is too
much pressure and issues on women and it should not be so (Marma, 2024,
3MICT).

Ukrainian media also indicates the issue that despite professional engage-
ments women are expected to manage the entirety of home duties. It is reflected
through the negative connotation of the collocation “6impimicTs yKpalHCHKUX
JKIHOK IIPAIfOIOTh <...> B CiM’ X CaMe BOHU BiJIIOBiZAIOTD 3a BeCh CIEKTP XaTHBOI

731 It implies that women are responsible for all types of housework

npami <...>
without sharing the load. Furthermore, it can be perceived negatively because
it underscores the disproportionate burden placed on women in household du-
ties. The pervasive barriers women face in advancing their careers can often
be attributed to their overwhelming family responsibilities and the prevailing
biases among employers, it is reflected through the use of the metaphor “<...>
deHoMeH ‘crisHOI crenmi’ <...> € HACIIIKOM BiAIOBiHaIBPHOCTI XIHKM 32 BeCh
criekTp cimelinux oboB’s13kiB i ynepemkenus camux poboromasiis”*. This ex-
pression metaphorically describes an invisible barrier that prevents women,
from rising above a certain level in a hierarchy despite qualifications or achieve-
ments because of the extensive family duties that women often bear and the
intrinsic biases from employers. Moreover, women may face difficult decisions
when choosing a job, balancing economic gain and practical convenience within
their broader expected life roles. It highlights by comparative adjectives “JKinku
MOXYTh obuparu poboTy, sIKa MEHII OIUIAuyBaHa, aje 3PYYHIINA 3 TOUKU 30pY
noeqHaHHsA X J1BoX immocraceii”*?. This use highlights the fact that since house-
hold responsibilities fall primarily on women, they may have to choose a lower-
paying career that allows them to be more involved in the family.

As stated earlier, according to outdated norms, the man’s role is to be the
breadwinner for the family, which means that the main task in life is work, but
over time, the media note a noticeable involvement and conscious interest of
men in household duties.

The increasing involvement of men in childcare and housework represents a
significant shift in family dynamics and social norms. The modal verb “Men say

they are spending more time on household chores, and would like to do more,”
! “The majority of Ukrainian women work <...> in families, they are responsible for the entire
spectrum of domestic work <...>..

“<...> the phenomenon of the ‘glass ceiling’ <...> is a consequence of women’s responsibility
for the entire range of family responsibilities and the prejudice of employers themselves.

¥ “Women can choose jobs that are less well paid but more convenient in terms of combining

these two roles.”
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indicates an ongoing action (Van Den Berg, 2023, The Conversation) combined
with an infinitive phrase “like to do” where “like” is the main verb and “to do” is
the infinitive. It expresses that men are not only participating but also increasing
their share of household duties and emphasising their desire. The men’s role in
family and fatherhood is portrayed not simply as the role of “breadwinner”, but
as a valuable figure in raising children through the complex noun phrase “<...>
the value of a father is more than a straight-jacketed notion of only providing
financial support for the family” (Dr. Shaheena Janjuha-Jivraj, 2023, Forbes).
The complexity is seen through the dual simultaneous literal and metaphorical
meanings and the function of the phrase in the critical stance towards traditional
values. This use serves to broaden the understanding of fatherhood by contrast-
ing the limited view of a ‘straitjacket’ with a richer, broader assessment of the
father’s role. The modal verb combined with the verb phrase in the future con-
tinuous tense “Kristo Kaarmann dominated headlines recently as he announced
he would be taking a four-month paternity leave”, implies a planned and definite
action in the near future, emphasising deliberation and commitment (Dr. Sha-
heena Janjuha-Jivraj, 2023, Forbes). This adds a formal and reflective dimen-
sion to the decision, suggesting it is a considered choice, potentially influencing
norms and expectations about fatherhood and caregiving.

Lithuanian media point to the self-conscious desire of men to equally distrib-
ute responsibilities at home in order to achieve harmony both in their careers
and in the family (LRT.It, 2020).

The men aspire to be more engaged, active, and present fathers. It is reflected
through the verb phrase “<...> aktyvesnj vyro vaidmenj Seimoje ir palaiko visus
vyrus, kurie nenori buti tik ,,popieriniais® ar ,,savaitgaliniais“ téCiais”**. This verb
phrase emphasizes the agency of the men in defining their roles within the fam-
ily. It shows that these individuals are actively choosing to reject the minimal
involvement often culturally assigned to fathers and instead are seeking a deeper
engagement with their family lives. Moreover, the author notes that men’s par-
ticipation in household responsibilities and raising children should be the norm
and not a reason for condemnation or manifestation of “unmasculinity”. It is ex-
pressed by the verb phrase “vyras, besirtpinantis vaikais, néra ir neturi buti tabu
ar nevyriskumo pozymis”*. The use of the conjunctions “ir” (and) along with
the complex verb structures (“néra”, “neturi buti”) provides a strong normative
statement about gender roles and societal expectations. The use of the modal

¥ %<...> a more active role for men in the family and supports all men who don’t want to be just

“paper” or “weekend” dads.”

% “a man taking care of children is not, and should not be, taboo or a sign of unmanliness.”
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verb “tétis gali pasirtpinti taip pat gerai kaip mama”*. This verb indicates the
capability of the men. It emphasizes that the father’s caregiving is on par with the
mother’s and they can make the same good progress in caregiving. It challenges
any traditional gender roles that might suggest otherwise.

Ukrainian media also note the greater involvement of working dads in fam-
ily responsibilities and pay attention to skills which fathers have (JIetosa, 2019,
TCH).

The use of the verb in the past tence “<...> wonoBixku, Ti, AKi 3BaXKUIHCS

%7 where verb “spakunucsa’

Ha CiM’I0, CTalu KpaIuMH I0I0BiKaMu i baTpkamu”
indicates the action taken by the men and prepositional phrase “racim’to”, indicates
what the men decided upon, showing their commitment. The structure enhances
the message by clearly linking the decision for the family with positive changes in
character and role fulfilment. This effectively communicates a transformational
narrative that sees commitment to family as a catalyst for men’s personal growth.
The author notes that the modern father has many skills not only in work but also
in raising children and household responsibilities. This idea is expressed by the
verb phrases “cydyacHuii 6aThKO HEIIOraHO PO3OMPAETHCS B JUTAYUX XBOpobax,
BiZIBO3UTH i 3a61/1pa€ miTen 3i MIKOIM, MOIOMAra€ 3 JOMAIITHIM 3aBIaHHSIM, XOIUTD
Ha Kypcu ManbyTHIX 6aThkiB, IpUCYTHIN Ha mOIOTax i Jomomarae JOTTIALATH 3a
nemonism 8. The sentence is structured with several verb phrases describing
different actions, highlighting the diverse and active role of a modern father. One
more example of the use of the verbs “HonoBixu ycmimmo ekcrrepuMeHTYIOTh Ha
KYXHi, [IM7I0COCATh, POOIIATh 3aKyIU B CyIepMapKeTi, OPIEHTYIOTHCS B IliHAX i
BeqyThb ciMeitauit 6romxer”?” describe various activities, showing a diverse range
of domestic capabilities. This sentence uses a simple but effective structure to
present men actively and competently performing various household tasks. The
present tense throughout the text suggests that these actions are regular and
ongoing, which helps to shape a narrative that challenges traditional gender roles
by emphasising men’s competence in areas traditionally dominated by women.
The stereotype that men feel more fulfilled when they achieve more at work,
even at the cost of neglecting family is refuted by Blithe’s research, which notes
that men desire more time for their families and hobbies but often feel obliged
to forego these interests, at least partially, to achieve success in their careers

% “Dad can take care of you as well as Mum.”

7 “<...> men, those who decided to have a family, became better husbands and fathers.”

“The modern father is well versed in childhood illnesses, takes children to and from school, helps
withhomework, attends coursesfor future parents, attends childbirthand helpsto care for the baby.”
(“is well versed” in Ukrainian serves as the verb, but in English it serves as the adjective).

38

¥ “Men successfully experiment in the kitchen, vacuum, shop in the supermarket, navigate prices

and manage the family budget.”
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(Blithe, 2015, 6). Hence, on the one hand, the media shows a shift in the men’s
role in the balance between life and work, on the other hand, a slow process in
the development of balance is visible because men face various difficulties in
achieving this.

The quantifier “but many barriers stood in their way, including societal norms
and financial constraints” (Van Den Berg, 2023, The Conversation). It highlights
the complicated issues like social aspects or social-cultural expectations about
men’s roles and economic aspects or economic limitations that have played their
part in hindering the process of attaining equality at the workplace and at home,
emphasising the fact that there are many difficulties. The use of the nouns “but
many barriers stood in their way, including societal norms and financial con-
straints” (Van Den Berg, 2023, The Conversation). This helps to concretise the
types of barriers, making the problems more understandable and comparable,
suggesting they are both socially and economically rooted. As noted by the me-
dia, one of the strongest social stereotypes influencing the role of a man is the in-
grained role of a man as a “breadwinner”. It is reflected by the noun “Men need
better access to flexible work options, parental leave, and other family-friendly
measures to reduce the pressures associated with being the sole or primary bread
winner” (Wheeler, 2024, Forbes). It refers to the men who earn money to sup-
port the family. This highlights the traditional expectation placed on men to be
the main or only provider.

In addition, Lithuanian media writer notes that the current situation with
achieving work-life balance is influenced by the established stereotype that the
main man’s role is to be the financial breadwinner of the family (LRT.It, 2020).

The use of the noun “<...> vyrai jaucia didesne grésme savo karjerai, jei
aktyviau jsitrauks j Seiminj gyvenima”*’. This highlights men’s concerns about
the impact of their family involvement on their professional lives. Moreover, it
points to a social problem that men may feel forced to choose between career
success and active participation in the family. One more example of the use of
the adverbial modifier “Seima, laisvalaikis bei galimybé derinti darba ir asmeninj
gyvenimg moterims yra svarbesni nei karjera, o vyrams — afoirksciai”*! indicating
that the opposite situation applies to men. It emphasises a traditional division in
gender roles where men are viewed as primarily career-focused. Consequently,
men are presented as caught between evolving social expectations that encourage
active parenting and traditional norms that support prioritisation. This idea is

0 “<...> men feel a greater threat to their career if they become more actively involved in family
life.”
1 “family, leisure and work-life balance are more important to women than careers, and vice versa

for men.”
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reflected through the adjective “vyrai nerodé ryskaus pritarimo ir ankstyvam
isitraukimui j vaiky priezitra, dél kurio reikéty daryti karjeros pertrauka”*?,
which emphasises the complex interplay between career ambitions and parental
responsibilities for men, thereby enriching the discussion on gender roles and
societal expectations. Moreover, it subtly critiques existing norms that often
suggest that fathers should prioritise careers over early and intensive parenting.

Thus, on the one hand, the media portrays the man as a father who increasingly
contributes to the upbringing of children and shares household responsibilities,
thereby violating long-established norms according to which the main role of a
man in the family is that of financial provider. However, complete equality of roles
has not been achieved, and the media draws attention to persistent stereotypes
that complicate the path to equality (Kosanenko, 2023, 3MICT). The idea that
the role of men is subject to pressure in achieving work-life balance.

The use of the epithet “Tuck BimnosimaTu crepeorunam “cumvHozo” 4omoBiKa

”# within quotation

MOX€ YCK/IQTHIOBATU BUPAXXCHHA BIACHUX emMorin <...>
marks, enhancing the focus on the specific stereotype which directly modi-
fies the noun “womosika”. This reflects on the societal constraints imposed on
men regarding being a “strong” man. It emphasises traditional expectations of
masculinity, which leads to situations where men may feel forced to suppress their
emotions in order to meet expectations. Moreover, the noun is used here “rakosx
€ 3aCy/PKeHHS 3HAHOMUX, 1[0 IPUOUPATH UM FOTYBATH 1KY - He 4OIOBide mimo”*
to reflect the idea that men are under great pressure to divide responsibilities
between men and women. It not only communicates the existence of gender-
based stereotypes but also emphasises the social repercussions for men who do
not adhere to these norms, highlighting the restrictive and often judgmental
nature of societal expectations regarding masculinity. Furthermore, the author
uses a direct phrase from a person in order to emphasise the relevance of the
issue. The image of men is constrained by societal expectations that narrowly
define masculinity. This is expressed through the use of the rhetorical question
“SK 9acTO BAC HAMATra/IWCs NIPUCOPOMHUTH 3a HEJOCTATHBO “‘wososiue” x06i?”*
It implicitly encourages the reader to consider the absurdity or unfairness of
these societal expectations. The use of rhetoric in the discourse emphasises

“men did not show strong support for early involvement in childcare, which would require a
career break.”
# “the pressure to conform to stereotypes of a ‘strong’ man can make it difficult to express one’s
own emotions <...>.”
# “there is also the condemnation of acquaintances that cleaning or preparing food is not a man’s
job.”

“How often have people tried to shame you for not being a ‘manly’ enough hobby?”
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the pressures faced by men who do not conform to traditional gender norms,
stimulating a wider discussion about acceptance and the diversity of self-interest.

Thus, the media shows that women manage to live in a work-life balance,
just like some men. Despite this fact, women still bear most of the household res-
ponsibilities, and men do not fully participate in household chores, despite the
existing desire, since outdated stereotypes continue to dominate society, where
the role of women is to take care of the family heart, and men are financially
secure. Overall, despite the progress made, a full equal distribution of responsi-
bilities has not yet been achieved, as this takes time.

Since the research focused on the current situation (2019-2024), we can
observe that today there have been changes in the domestic sphere and work.
The results obtained from the conducted analysis show that the roles of men
and women depicted in media texts do not fully correspond to traditional gender
roles, which explains the need to achieve a work-life balance. The role of women
in the family has changed with a new perspective that includes other roles outsi-
de the family such as work. What is more, the role of men in the family has also
changed slightly, where men are involved in family responsibilities. Although
some progress, there are still various difficulties along the way, such as references
to past concepts of gender roles. Transitioning to the role of women in leaders-
hip is portrayed better than ever, citing examples of many successful women
in leadership positions. Moreover, the opinion is being formed that women are
wonderful leaders who can both lead a team and innovate. Despite this, the role
is fraught with issues, such as the lack of full recognition or the stereotypical
idea that women do not have leadership qualities. Meanwhile, ideas about men’s
roles in leadership differ from those of women. Men are portrayed as natural-
born leaders, possessing qualities such as assertiveness and determination. Thus,
a smooth transition to equality of roles can be observed.

In this work, CDA is an important part of this as it helps to observe how lan-
guage is used to shape ideas. For a more detailed analysis of the image of gender
roles, three languages were selected, namely English, Lithuanian and Ukrainian.
The aim was not to compare the differences but rather to investigate how gen-
der roles are portrayed in different sources. Nevertheless, it is important to note
that no major differences were found in the portrayal of gender roles. Different
media sources contribute to the broader movement towards gender equality by
highlighting and criticizing difficulties, not only reflecting the views of socie-
ty but also shaping them towards more equitable norms. This work has shown
that media authors use a wide range of linguistic elements to express a variety
of views and beliefs, shaping or modifying the views of their readers as well
as encouraging critical thinking. Stylistic devices like idioms, metaphors and
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rhetorical devices give texture, tone, and more profound meaning. For instance
“the glass ceiling” compares two unrelated things to highlight a particular quality
or aspect, as well as phrases with meanings not deducible from the individual
words “are taking big steps”. It can be concluded that media authors use sty-
listic and lexical elements more often that grammatical ones. These techniques
make the text more expressive and emotionally rich and help the author create a
unique style and “voice”, effectively conveying the message to the target audien-
ce. Grammatical techniques are also important for structure and clarity but are
less flexible and often less noticeable. The continued use of different devices in
media content reflects and perpetuates the established norms.

References

Amar 2023 — S. Amar. Why Everyone Wins With More Women In Leadership. Forbes. https://
www.forbes.com/sites/forbesbusinesscouncil/2023/02/07/why-everyone-wins-with-more-
women-in-leadership/?sh=65c8a7293cdd

Anigbogu 2015 — N. C. Anigbogu. Linguistic Devices in Media Discourse: A Case Study. Inter-
national Journal of English Language and Linguistics Research, 3(5), 25—33. https://www.eajour-
nals.org/wp-content/uploads/Linguistic-Devices-in-Media-Discourse-A-Case-Study.pdf

Bianchi 2011 — S. M. Bianchi. Changing Families, Changing Workplaces. The Future of Children,
21(2), 15-36. https://files.eric.ed.gov/fulltext/E]944921.pdf

Blithe 2015 — S. J. Blithe. Gender Equality and Work-Life Balance: Glass Handcuffs and Working
Men in the U.S. Routledge. https://library.oapen.org/bitstream/id/f23156e4-ce98-4625-99¢9-
ccbd182eac5b/external content.pdf

Coates 2013 — J. Coates. Women, Men and Language: A Sociolinguistic Account of Gender Dif-
ferences in Language (3rd Ed.). Routledge. https://www.researchgate.net/profile/Karwan-

Saeed/post/Are-there-theories-for-Womans-Language-other-than-that-of-Robin-Lakoff/

attachment/59d6431479197b807799e9d3/AS%3A441649743568897%401482308912555/

download/%5BJennifer Coates%5D Women%2C Men and Language A Socio(BookZZ.
org).pdf

Crystal 2005 — D. Crystal. How Language Works: How Babies Babble, Words Change Meaning,
and Languages Live or Die. Penguin Group. https://bawar.net/data0/books/5ae78c65b0379/
pdf/[Crystal David.] How Language Works How Babies Ba.pdf

Delfi 2022 — Keturiy vaiky mama Rasa Stasioniené stebina ne tik iSvaizda: ilsétis nuo mamos
pareigy ir darby — ne man. Delfi. https://www.delfi.lt/multimedija/30-metu-iki-siandien/ke-
turiu-vaiku-mama-rasa-stasioniene-stebina-ne-tik-isvaizda-ilsetis-nuo-mamos-
bu-ne-man-89376705

Ekonomichna pravda 2024 — Boru MoxyTts Bcee. Icropii XKinox na Kepisrux ITocagax y Mepesxi
Amnrek “3goposa Poguna”. Exonomiuna I1pasna. https://www.epravda.com.ua/cdn/cd1/2024/

vony_mozhut vse/
European Institute for Gender Equality 2019 — European Institute for Gender Equality. Toolkit

areigu-ir-dar-

on Gender-Sensitive Communication. Publications Office of the European Union. https://eige.
europa.eu/sites/default/files/documents/20193925 mh0119609enn_pdf.pdf
Gassam Asare 2020 — J. Gassam Asare. Ladies: You're Never Going To Achieve Work-Life Bal-
ance — It's All A Sham. Forbes. https://www.forbes.com/sites/janicegassam/2020/03/04/la-
-to-achieve-work-life-balance-its-all-a-sham/?sh=705c¢7{63490f

207


https://www.forbes.com/sites/forbesbusinesscouncil/2023/02/07/why-everyone-wins-with-more-women-in-leadership/?sh=65c8a7293cdd
https://www.forbes.com/sites/forbesbusinesscouncil/2023/02/07/why-everyone-wins-with-more-women-in-leadership/?sh=65c8a7293cdd
https://www.forbes.com/sites/forbesbusinesscouncil/2023/02/07/why-everyone-wins-with-more-women-in-leadership/?sh=65c8a7293cdd
https://www.eajournals.org/wp-content/uploads/Linguistic-Devices-in-Media-Discourse-A-Case-Study.pdf
https://www.eajournals.org/wp-content/uploads/Linguistic-Devices-in-Media-Discourse-A-Case-Study.pdf
https://files.eric.ed.gov/fulltext/EJ944921.pdf
https://library.oapen.org/bitstream/id/f23156e4-ce98-4625-99c9-cc5d182eac5b/external_content.pdf
https://library.oapen.org/bitstream/id/f23156e4-ce98-4625-99c9-cc5d182eac5b/external_content.pdf
https://www.researchgate.net/profile/Karwan-Saeed/post/Are-there-theories-for-Womans-Language-other-than-that-of-Robin-Lakoff/attachment/59d6431479197b807799e9d3/AS%3A441649743568897%401482308912555/download/%5BJennifer_Coates%5D_Women%2C_Men_and_Language_A_Socio(BookZZ.org).pdf
https://www.researchgate.net/profile/Karwan-Saeed/post/Are-there-theories-for-Womans-Language-other-than-that-of-Robin-Lakoff/attachment/59d6431479197b807799e9d3/AS%3A441649743568897%401482308912555/download/%5BJennifer_Coates%5D_Women%2C_Men_and_Language_A_Socio(BookZZ.org).pdf
https://www.researchgate.net/profile/Karwan-Saeed/post/Are-there-theories-for-Womans-Language-other-than-that-of-Robin-Lakoff/attachment/59d6431479197b807799e9d3/AS%3A441649743568897%401482308912555/download/%5BJennifer_Coates%5D_Women%2C_Men_and_Language_A_Socio(BookZZ.org).pdf
https://www.researchgate.net/profile/Karwan-Saeed/post/Are-there-theories-for-Womans-Language-other-than-that-of-Robin-Lakoff/attachment/59d6431479197b807799e9d3/AS%3A441649743568897%401482308912555/download/%5BJennifer_Coates%5D_Women%2C_Men_and_Language_A_Socio(BookZZ.org).pdf
https://www.researchgate.net/profile/Karwan-Saeed/post/Are-there-theories-for-Womans-Language-other-than-that-of-Robin-Lakoff/attachment/59d6431479197b807799e9d3/AS%3A441649743568897%401482308912555/download/%5BJennifer_Coates%5D_Women%2C_Men_and_Language_A_Socio(BookZZ.org).pdf
https://bawar.net/data0/books/5ae78c65b0379/pdf/%5bCrystal_David.%5d_How_Language_Works_How_Babies_Ba.pdf
https://bawar.net/data0/books/5ae78c65b0379/pdf/%5bCrystal_David.%5d_How_Language_Works_How_Babies_Ba.pdf
https://www.delfi.lt/multimedija/30-metu-iki-siandien/keturiu-vaiku-mama-rasa-stasioniene-stebina-ne-tik-isvaizda-ilsetis-nuo-mamos-pareigu-ir-darbu-ne-man-89376705
https://www.delfi.lt/multimedija/30-metu-iki-siandien/keturiu-vaiku-mama-rasa-stasioniene-stebina-ne-tik-isvaizda-ilsetis-nuo-mamos-pareigu-ir-darbu-ne-man-89376705
https://www.delfi.lt/multimedija/30-metu-iki-siandien/keturiu-vaiku-mama-rasa-stasioniene-stebina-ne-tik-isvaizda-ilsetis-nuo-mamos-pareigu-ir-darbu-ne-man-89376705
https://www.epravda.com.ua/cdn/cd1/2024/vony_mozhut_vse/
https://www.epravda.com.ua/cdn/cd1/2024/vony_mozhut_vse/
https://eige.europa.eu/sites/default/files/documents/20193925_mh0119609enn_pdf.pdf
https://eige.europa.eu/sites/default/files/documents/20193925_mh0119609enn_pdf.pdf
https://www.forbes.com/sites/janicegassam/2020/03/04/ladies-youre-never-going-to-achieve-work-life-balance-its-all-a-sham/?sh=705c7f63490f
https://www.forbes.com/sites/janicegassam/2020/03/04/ladies-youre-never-going-to-achieve-work-life-balance-its-all-a-sham/?sh=705c7f63490f

208

Sandra Degtiar, Vladyslava Bezushko, Tatiana Ostakhova
The Perception of Gender Image through Linguistic Expressions
in English, Lithuanian and Ukrainian Media Texts

Gauntlett 2008 — D. Gauntlett. Media, Gender and Identity: An Introduction (2nd Ed.). Routledge.
http://ndl.ethernet.edu.et/bitstream/123456789/52602/1/19.pdf.pdf

Grossman 2023 — P. J. Grossman. When Women Get A Seat At The Table, Why Do They Lead
Like Men? Forbes. https://www.forbes.com/sites/forbescoachescouncil/2023/09/07/when-
women-get-a-seat-at-the-table-why-do-they-lead-like-men/?sh=65d26dd20cb1

Gutauskaité-Bubneliené 2022 — S. Gutauskaité-Bubneliené. Ar vyrai vadovai taps retenybe? LRT.
It. https://www.lrt.lt/naujienos/verslo-pozicija/692/1790641/sonata-gutauskaite-bubneliene-

-ar-vyrai-vadovai-taps-retenybe

Janjuha-Jivraj 2023 — Dr. S. Janjuha-Jivraj.The Daddy Dilemma, Why Fatherhood Is Still A
Penalty For Men’s Careers. Forbes. https://www.forbes.com/sites/shaheenajanjuhajivrajeuro
pe/2023/05/16/the-daddy-dilemma-why-fatherhood-is-still-a-penalty-for-mens-careers/

Karalitinaitée 2021 — U. Karalitinaité. Moteris vadové: ar Lietuva pasiruosusi kvotoms jmonése.
Delfi.  https://www.delfi.lt/verslo-poziuris/naujienos/moteris-vadove-ar-lietuva-pasiruosu-
si-kvotoms-imonese-87162963

King 2024 — M. P. King. 3 Ways Men Can Tackle Gender Inequality On International Women's
Day And Beyond. Forbes. 3 Ways Men Can Tackle Gender Inequality On International Wom-
en’s Day And Beyond (forbes.com)

Kolade 2022 — S. Kolade. Support Is The Work-Life Balance Women Need. Forbes. https://www.
forbes.com/sites/forbesbusinesscouncil/2022/10/12/support-is-the-work-life-balance-wo-
men-need/?sh=308190562a2¢

Kovalenko 2023 — A. Kosaneuko. “He Yonosiva Crpasa™: Ilepesaru I'enmepuoi Pismocri st
Yomosikis. 3MICT. https://zmist.pl.ua/news/ne-cholovicha-sprava-perevagy-gendernoyi-
rivnosti-dlya-cholovikiv

Kutsenko 2019 — C. Kynenko. Tpu Kpoxu mo XKimoworo Jlimepcrsa B Ykpaini: Crepeoruru

Crsoprotors Tax 3Bany “Cwisay Cremo” Jnsa JKinmok B Yupasninwi. fAx Bismec Moxe

Bupimntu  Lleit Buxknmuk? Exomomiuma Ilpasma.  https://www.epravda.com.ua/col-
umns/2019/10/10/652361/

Lakoff 1973 — R. Lakoff. Language and Woman’s Place. Language in Society, 2(1), 45-80. Cam-
bridge University Press. https://web.stanford.edu/class/linguist156/Lakoff 1973.pdf

Lardi 2022 — K. Lardi. Eight Powerful Examples Of Women In Leadership (And What We
Can All Learn From Them). Forbes. https://www.forbes.com/sites/forbesbusinesscoun-
cil/2022/03/10/eight-powerful-examples-of-women-leadership-and-what-we-can-all-learn-
from-them/?sh=15¢1c9592fcf

Letova 2019 — O. Jlerosa. llJo He Tax 3 Cywacunmu Yonosikamu: lo Yoro [Ipussena Esomroriis.
TCH. https://tsn.ua/lady/psychologia/otnosheniva/scho-ne-tak-z-suchasnimi-cholovikami-
do-chogo-prizvela-evolyuciya-1445034.html

LRT.lt 2021 — Motery lygai starta davusi naujoji vadové Valentiené: jauciu didele atsakomybe.
LRT.It. https://www.Irt.Jt/naujienos/sportas/10/1515792/moteru-lygai-starta-davusi-naujoji-
vadove-valentiene-jauciu-didele-atsakomybe

LRT.1t 2020 — Tyrimas parodé, kad visuomené stipriai palaiko vyry jsitraukima j Seimos gyvenima.
LRT.It. https://www.Irt.lt/naujienos/gyvenimas/13/1272864/tyrimas-parode-kad-visuome-
ne-stipriai-palaiko-vyru-isitraukima-i-seimos-gyvenima

LRT.lt 2023 — Profesionalés dalijasi, kaip buti iSgirstoms: treniruokime pasitikéjima savimi, kaip

bet kurj kita raumenj. LRT'.It. https://www.Irt.It/naujienos/gyvenimas/13/2091708/profesio-
nales-dalijasi-kaip-buti-isgirstoms-treniruokime-pasitikejima-savimi-kaip-bet-kuri-kita-rau-

meni

Lucy 2005 — J. A. Lucy. Through the Window of Language: Assessing the Influence of Language
Diversity on Thought, 20(54), 299-309. https://home.uchicago.edu/~johnlucy/papersmateri-
als/2005%20Through%20the %20Window%200f%20Language.pdf



http://ndl.ethernet.edu.et/bitstream/123456789/52602/1/19.pdf.pdf
https://www.forbes.com/sites/forbescoachescouncil/2023/09/07/when-women-get-a-seat-at-the-table-why-do-they-lead-like-men/?sh=65d26dd20cb1
https://www.forbes.com/sites/forbescoachescouncil/2023/09/07/when-women-get-a-seat-at-the-table-why-do-they-lead-like-men/?sh=65d26dd20cb1
https://www.lrt.lt/naujienos/verslo-pozicija/692/1790641/sonata-gutauskaite-bubneliene-ar-vyrai-vadovai-taps-retenybe
https://www.lrt.lt/naujienos/verslo-pozicija/692/1790641/sonata-gutauskaite-bubneliene-ar-vyrai-vadovai-taps-retenybe
https://www.forbes.com/sites/shaheenajanjuhajivrajeurope/2023/05/16/the-daddy-dilemma-why-fatherhood-is-still-a-penalty-for-mens-careers/
https://www.forbes.com/sites/shaheenajanjuhajivrajeurope/2023/05/16/the-daddy-dilemma-why-fatherhood-is-still-a-penalty-for-mens-careers/
https://www.delfi.lt/verslo-poziuris/naujienos/moteris-vadove-ar-lietuva-pasiruosusi-kvotoms-imonese-87162963
https://www.delfi.lt/verslo-poziuris/naujienos/moteris-vadove-ar-lietuva-pasiruosusi-kvotoms-imonese-87162963
https://www.forbes.com/sites/michelleking/2024/03/07/3-ways-men-can-tackle-gender-inequality-on-international-womens-day-and-beyond/?sh=58fc7c9190e0
https://www.forbes.com/sites/michelleking/2024/03/07/3-ways-men-can-tackle-gender-inequality-on-international-womens-day-and-beyond/?sh=58fc7c9190e0
https://www.forbes.com/sites/forbesbusinesscouncil/2022/10/12/support-is-the-work-life-balance-women-need/?sh=308190562a2c
https://www.forbes.com/sites/forbesbusinesscouncil/2022/10/12/support-is-the-work-life-balance-women-need/?sh=308190562a2c
https://www.forbes.com/sites/forbesbusinesscouncil/2022/10/12/support-is-the-work-life-balance-women-need/?sh=308190562a2c
https://zmist.pl.ua/news/ne-cholovicha-sprava-perevagy-gendernoyi-rivnosti-dlya-cholovikiv
https://zmist.pl.ua/news/ne-cholovicha-sprava-perevagy-gendernoyi-rivnosti-dlya-cholovikiv
https://www.epravda.com.ua/columns/2019/10/10/652361/
https://www.epravda.com.ua/columns/2019/10/10/652361/
https://web.stanford.edu/class/linguist156/Lakoff_1973.pdf
https://www.forbes.com/sites/forbesbusinesscouncil/2022/03/10/eight-powerful-examples-of-women-leadership-and-what-we-can-all-learn-from-them/?sh=15c1c9592fcf
https://www.forbes.com/sites/forbesbusinesscouncil/2022/03/10/eight-powerful-examples-of-women-leadership-and-what-we-can-all-learn-from-them/?sh=15c1c9592fcf
https://www.forbes.com/sites/forbesbusinesscouncil/2022/03/10/eight-powerful-examples-of-women-leadership-and-what-we-can-all-learn-from-them/?sh=15c1c9592fcf
https://tsn.ua/lady/psychologia/otnosheniya/scho-ne-tak-z-suchasnimi-cholovikami-do-chogo-prizvela-evolyuciya-1445034.html
https://tsn.ua/lady/psychologia/otnosheniya/scho-ne-tak-z-suchasnimi-cholovikami-do-chogo-prizvela-evolyuciya-1445034.html
https://www.lrt.lt/naujienos/sportas/10/1515792/moteru-lygai-starta-davusi-naujoji-vadove-valentiene-jauciu-didele-atsakomybe
https://www.lrt.lt/naujienos/sportas/10/1515792/moteru-lygai-starta-davusi-naujoji-vadove-valentiene-jauciu-didele-atsakomybe
https://www.lrt.lt/naujienos/gyvenimas/13/1272864/tyrimas-parode-kad-visuomene-stipriai-palaiko-vyru-isitraukima-i-seimos-gyvenima
https://www.lrt.lt/naujienos/gyvenimas/13/1272864/tyrimas-parode-kad-visuomene-stipriai-palaiko-vyru-isitraukima-i-seimos-gyvenima
https://www.lrt.lt/naujienos/gyvenimas/13/2091708/profesionales-dalijasi-kaip-buti-isgirstoms-treniruokime-pasitikejima-savimi-kaip-bet-kuri-kita-raumeni
https://www.lrt.lt/naujienos/gyvenimas/13/2091708/profesionales-dalijasi-kaip-buti-isgirstoms-treniruokime-pasitikejima-savimi-kaip-bet-kuri-kita-raumeni
https://www.lrt.lt/naujienos/gyvenimas/13/2091708/profesionales-dalijasi-kaip-buti-isgirstoms-treniruokime-pasitikejima-savimi-kaip-bet-kuri-kita-raumeni
https://home.uchicago.edu/~johnlucy/papersmaterials/2005%20Through%20the%20Window%20of%20Language.pdf
https://home.uchicago.edu/~johnlucy/papersmaterials/2005%20Through%20the%20Window%20of%20Language.pdf

Sandra Degtiar, Vladyslava Bezushko, Tatiana Ostakhova
The Perception of Gender Image through Linguistic Expressions
in English, Lithuanian and Ukrainian Media Texts

Magda 2024 — B. Marpa. “Y 3axouni He Hanucano, Illo XKinka He Mosxe Byru IIpesunentom”™.
ITpo IMouryk bamancy Mix Pobororo ta Pogunoro. SMICT. https://zmist.pl.ua/publications/u-
zakoni-ne-na

sano-shho-zhinka-ne-mozhe-buty-prezydentom-pro-poshuk-balansu-mizh-

robotoyu-ta-rodynoyu

Markovska 2022 — M. Mapxkoscska (Bynetiko). XKinku [Tocimators JTume 29 % Kepisuux IToca.
Mo He Tax I3 I'ergepuoro Pisuictio B Kommanisx ta mo Pobwuru. VII. JKurrs. https://life.
pravda.com.ua/society/2022/12/29/252071/

Nayak & Pandey 2015 — A. Nayak & M. Pandey. Work-Life Balance and Imbalance: A Con-
ceptual Model. Vidyasagar University Journal of Commerce, 20, 15-36. http://inet.vidyasagar.
ac.in:8080/jspui/bitstream/123456789/1034/2/Anuradha%20Nayak.pdf

Netchaeva 2022 — E. Netchaeva. Women Are Still Less Likely to Aspire to Leadership in Business,
Despite Decades of Gender Initiatives — We Need to Find Out Why. The Conversation. https://
theconversation.com/women-are-still-less-likely-to-aspire-to-leadership-in-business-despite-
decades-of-gender-initiatives-we-need-to-find-out-why-185796

Panel 2021 — E. Panel. 14 Effective Ways To Ensure More Women Land In Leadership Roles.
Forbes.  https://www.forbes.com/sites/forbescoachescouncil/2021/01/14/14-effective-ways-
to-ensure-more-women-land-in-leadership-roles/?sh=5d21e0953586

Paveletska 2022 — C. IlaBenenpka. bisuec, Axnum Kepyrors JKinku — Hopma un Buknrouenns: Ax

Yuepemkenns ta l'enpepui Crepeorunu 8 Cycuinscrsi 3asakarors JKinkam Byaysatu Kap’epy.
Exonomiuna [Ipaspa. https://www.epravda.com.ua/columns/2022/10/21/692882/

Sevy 2023 — M. Sevy. Empowering Your Workforce With Mothers. Forbes. https://www.for-
bes.com/sites/forbesbusinesscouncil/2023/10/11/empowering-your-workforce-with-mot-
hers/?sh=76fc6c641742

Sirbu 2015 — A. Sirbu. The Significance of Language as a Tool of Communication. Mircea cel Ba-
tran Naval Academy Scientific Bulletin, 18(2), 405—406. https://www.anmb.ro/buletinstiintific/
buletine/2015 Issue2/FCS/405-406.pdf

Sirvinskiené 2022 — L. Sirvinskiené. Vadovés apie moteris versle: kodél &ia jy tiek ma¥ai ir kas

situacijg pakeisty. Delfi. https://www.delfi.lt/moterys/asmenybes/vadoves-apie-moteris-ver-

sle-kodel-cia-ju-tiek-mazai-ir-kas-situacija-pakeistu-89457999

Stasiniené 2023 — J. Stasiniené. Moterys vadovés — kaip islaviruoti tarp kompetencijos ir drau-
giskumo? LRT.It. https://www.Irt.Jt/naujienos/verslo-pozicija/692/2051519/juste-stasinie-
ne-moterys-vadoves-kaip-islaviruoti-tarp-kompetencijos-ir-draugiskumo

Stelmokiené 2023 — A. Stelmokiené. Darbo ir Seimos vaidmeny konfliktas Lietuvoje — didziausi
isstkiai tik moterims? LRT.It. https://www.lIrt.It/naujienos/lietuvoje/2/2006293/darbo-ir-sei-
mos-vaidmenu-konfliktas-lietuvoje-didziausi-issukiai-tik-moterims

Van Den Berg 2023 — W. Van Den Berg. Men Say They Are Spending More Time On Household
Chores, and Would Like To Do More — Survey of 17 Countries. The Conversation. https://the-
conversation.com/men-say-they-are-spending-more-time-on-household-chores-and-would-
like-to-do-more-survey-of-17-countries-215009

Van Valin & LaPolla 1997 — R. D. Jr. Van Valin & R. J. LaPolla. Syntax: Structure, Meaning, and
Function. Cambridge University Press. https://langfaculty-aden.com/books/1/master/2.pdf

Wheeler 2024 — M. A. Wheeler. Eliminating Barriers To Work-Life Balance For Working Parents.
Forbes.  https://www.forbes.com/sites/melissawheeler/2024/04/27/eliminatin:
work-life-balance-for-working-parents/?sh=7d71cffc62c9

Wood 1994 — J. T. Wood. Gendered Media: The Influence of Media on Views of Gender. From
Gendered Lives: Communication, Gender, and Culture, Ch. 9, 231-244. https://www1.udel.
edu/comm?245/readings/GenderedMedia.pdf

Yaholnyk 2021 — A. Arompuux. Icropis Kimku 3 Ilonrasmunm, fAxa Iloenmye Pobory i
Marepunctso ta Ilobyzaysama ITapraepcski Crocyuxu 3 Homosikom. 3MICT. https://zmist.

l.ua/news/istoriya-zhink oltavshhyny-yaka-poyednuye-robotu-i-materynstvo-ta-po-

-barriers-to-

buduvala-partnerski-stosunky-z-cholovikom

200


https://zmist.pl.ua/publications/u-zakoni-ne-napysano-shho-zhinka-ne-mozhe-buty-prezydentom-pro-poshuk-balansu-mizh-robotoyu-ta-rodynoyu
https://zmist.pl.ua/publications/u-zakoni-ne-napysano-shho-zhinka-ne-mozhe-buty-prezydentom-pro-poshuk-balansu-mizh-robotoyu-ta-rodynoyu
https://zmist.pl.ua/publications/u-zakoni-ne-napysano-shho-zhinka-ne-mozhe-buty-prezydentom-pro-poshuk-balansu-mizh-robotoyu-ta-rodynoyu
https://life.pravda.com.ua/society/2022/12/29/252071/
https://life.pravda.com.ua/society/2022/12/29/252071/
http://inet.vidyasagar.ac.in:8080/jspui/bitstream/123456789/1034/2/Anuradha%20Nayak.pdf
http://inet.vidyasagar.ac.in:8080/jspui/bitstream/123456789/1034/2/Anuradha%20Nayak.pdf
https://theconversation.com/women-are-still-less-likely-to-aspire-to-leadership-in-business-despite-decades-of-gender-initiatives-we-need-to-find-out-why-185796
https://theconversation.com/women-are-still-less-likely-to-aspire-to-leadership-in-business-despite-decades-of-gender-initiatives-we-need-to-find-out-why-185796
https://theconversation.com/women-are-still-less-likely-to-aspire-to-leadership-in-business-despite-decades-of-gender-initiatives-we-need-to-find-out-why-185796
https://www.forbes.com/sites/forbescoachescouncil/2021/01/14/14-effective-ways-to-ensure-more-women-land-in-leadership-roles/?sh=5d21e0953586
https://www.forbes.com/sites/forbescoachescouncil/2021/01/14/14-effective-ways-to-ensure-more-women-land-in-leadership-roles/?sh=5d21e0953586
https://www.epravda.com.ua/columns/2022/10/21/692882/
https://www.forbes.com/sites/forbesbusinesscouncil/2023/10/11/empowering-your-workforce-with-mothers/?sh=76fc6c641742
https://www.forbes.com/sites/forbesbusinesscouncil/2023/10/11/empowering-your-workforce-with-mothers/?sh=76fc6c641742
https://www.forbes.com/sites/forbesbusinesscouncil/2023/10/11/empowering-your-workforce-with-mothers/?sh=76fc6c641742
https://www.anmb.ro/buletinstiintific/buletine/2015_Issue2/FCS/405-406.pdf
https://www.anmb.ro/buletinstiintific/buletine/2015_Issue2/FCS/405-406.pdf
https://www.delfi.lt/moterys/asmenybes/vadoves-apie-moteris-versle-kodel-cia-ju-tiek-mazai-ir-kas-situacija-pakeistu-89457999
https://www.delfi.lt/moterys/asmenybes/vadoves-apie-moteris-versle-kodel-cia-ju-tiek-mazai-ir-kas-situacija-pakeistu-89457999
https://www.lrt.lt/naujienos/verslo-pozicija/692/2051519/juste-stasiniene-moterys-vadoves-kaip-islaviruoti-tarp-kompetencijos-ir-draugiskumo
https://www.lrt.lt/naujienos/verslo-pozicija/692/2051519/juste-stasiniene-moterys-vadoves-kaip-islaviruoti-tarp-kompetencijos-ir-draugiskumo
https://www.lrt.lt/naujienos/lietuvoje/2/2006293/darbo-ir-seimos-vaidmenu-konfliktas-lietuvoje-didziausi-issukiai-tik-moterims
https://www.lrt.lt/naujienos/lietuvoje/2/2006293/darbo-ir-seimos-vaidmenu-konfliktas-lietuvoje-didziausi-issukiai-tik-moterims
https://theconversation.com/men-say-they-are-spending-more-time-on-household-chores-and-would-like-to-do-more-survey-of-17-countries-215009
https://theconversation.com/men-say-they-are-spending-more-time-on-household-chores-and-would-like-to-do-more-survey-of-17-countries-215009
https://theconversation.com/men-say-they-are-spending-more-time-on-household-chores-and-would-like-to-do-more-survey-of-17-countries-215009
https://langfaculty-aden.com/books/1/master/2.pdf
https://www.forbes.com/sites/melissawheeler/2024/04/27/eliminating-barriers-to-work-life-balance-for-working-parents/?sh=7d71cffc62c9
https://www.forbes.com/sites/melissawheeler/2024/04/27/eliminating-barriers-to-work-life-balance-for-working-parents/?sh=7d71cffc62c9
https://www1.udel.edu/comm245/readings/GenderedMedia.pdf
https://www1.udel.edu/comm245/readings/GenderedMedia.pdf
https://zmist.pl.ua/news/istoriya-zhinky-z-poltavshhyny-yaka-poyednuye-robotu-i-materynstvo-ta-pobuduvala-partnerski-stosunky-z-cholovikom
https://zmist.pl.ua/news/istoriya-zhinky-z-poltavshhyny-yaka-poyednuye-robotu-i-materynstvo-ta-pobuduvala-partnerski-stosunky-z-cholovikom
https://zmist.pl.ua/news/istoriya-zhinky-z-poltavshhyny-yaka-poyednuye-robotu-i-materynstvo-ta-pobuduvala-partnerski-stosunky-z-cholovikom

270

Sandra Degtiar, Vladyslava Bezushko, Tatiana Ostakhova
The Perception of Gender Image through Linguistic Expressions
in English, Lithuanian and Ukrainian Media Texts

Sandra Degtiar, Vladyslava Bezushko, Tatiana Ostakhova

LYCIU JVAIZDZIO SUVOKIMAS KALBINEMIS
PRIEMONEMIS ANGLU, LIETUVIU IR UKRAINIECIU
MEDIJU TEKSTUOSE

Santrauka

Ziniasklaida $iais laikais vaidina svarby vaidmenj visuomenéje ir uzima di-
dzigja misy laiko dalj. Siame straipsnyje kalbama apie tai, kokios kalbinés tech-
nikos, susijusios su ly¢iy vaidmenimis, naudojamos jvairiose ziniasklaidos prie-
monése ir ka jos bando pasiekti Siomis priemonémis. Kalba atspindi ir kartu
formuoja jvairias realijas. Svarbu suprasti, kokig kalbg ziniasklaida vartoja vaiz-
duodama lyCiy vaidmenis ir kaip ly¢iy vaidmenys vaizduojami.

Siekiant supaprastinti §j platy tyrimo procesa ir sumazinti apdorojamy duo-
meny kiekj, analizei buvo pasirinktos dvi sritys — lyderysté ir darbo bei asmeni-
nio gyvenimo pusiausvyra. Pagrindiné priemoné buvo kritiné diskurso analizé,
suteikianti priemones ir metodus, leidzianc¢ius analizuoti, kaip kalba veikia pla-
tesniuose socialiniuose ir galios kontekstuose, jskaitant, bet neapsiribojant, lyties
ir seksualumo klausimus. ISnagrinéta 120 gramatiniy ir leksiniy ly¢iy vaidmeny
vaizdavimo ziniasklaidos tekstuose pavyzdziy. Nustatyta, kad dominuoja lek-
sinés — stilistinés ir retorinés — priemonés. Vaidmeny vaizdavimo priemoniy
skirtumy tarp angly, lietuviy ir ukrainieciy kalby nepastebéta.



